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STRUCTURE FOR ERP PROGRAM NAME : BBA Digital Marketing SEMESTER : 1
Course Course Course Title Mark sheet Title in | Level Teaching Exam Duration Credit Internal External Total
Category Code English of Hours/Week Marks Marks
. Course | TH | PR TH. PR TH | PR | TH PR | TH | PR | TH | PR
MAJOR CC101 | Fundamentals Of Fundamentals Of 100 | 4 2 4 50 50 100
“= Commerce Commerce
MAIOR CC102 | Accounting for Accounting for 100 4 4 50 50 100
Managers Managers
MINOR | CCl03 | Fundamentals Of Fundamentals Of 100 4 2 4 50 50 100
¢ Marketing Marketing
MDC CC104 Business Business 100 4 2 4 50 50 100
" Organisation Organisation
SEC SEC101 | Certificate Course Certificate Course 100 2 1 2 25 25 50
AEC AECL01 | AEC -Gujarati -1 AEC -Gujarati -1 100 2 1 2 25 25 50
) e AEC -HINDI-1 AEC -HINDI-1
!
VAC VAC101 | Indian Knowledge Indian Knowledge 100 2 1 2 25 25 50
L System- An System- An
Introduction Introduction
Total 22 22




STRUCTURE FOR ERP PROGRAM NAME : BBA Digital Marketing SEMESTER : 11
Course Course Course Title Mark sheet Title in Level Teaching Exam Duration Credit Internal External Total
Category Code English of | Hours/Week ’ Marks Marks
Course | TH | PR TH PR TH ! PR | TH | PR | TH | PR [ TH | PR
MAJOR CC201 | Human Behaviour | Human Behaviour | 100 4 2 4 50 50 100
. and Organization and Organization
MAJOR CC202 Fundamentals of Fundamentals of 100 4 2 4 50 50 100
Digital Marketing Digital Marketing
MINOR CCZOE’,4 Search Engine Search Engine 160 4 2 4 50 50 100
Dptimisation Optimisation
MDC CCc204 Personality Personality 100 4 2 4 50 50 100
Development Development
SEC SEC201 Emerging Emerging 100 2 1 2 25 25 50
Technologies and Technologies and
application application
VAC VAC201 | Indian Constitution | Indian 100 2 1 2 25 25 50
t and Business in Constitution and
India Business in India
(Bhartiya
Bandharan Bhartiya
Vyavsay
AEC AEC201 AEC-Gujarati -2 AEC-Gujarati -2 100 2 1 2 25 25 50
OR OR
AEC-Hindi -2 AEC-Hindi -2
Total 22 22




STRUCTURE FOR ERP PROGRAM NAME : BBA Digital Marketing SEMESTER : IIT
Course Course Course Title Mark sheet Title in | Level Teaching Exam Duration Credit Internal External Total
Category Code English of Hours/Week Marks Marks
all Coursé¢ | TH PR TH PR TH | PR | TH "PR | TH { PR | TH | PR
MAIJOR CC301 Service Service 200 4 2 4 50 50 100
Management Management
MAJOR CC302 Social Media Social Media 200 4 2 4 50 50 100
Marketing Marketing
MAJGR CC303 Search Engine Search Engine 200 4 4 50 50 100
Marketing Marketing
MDC CC304 Business Statistics | Business Statistics 200 4 2 4 50 50 100
v
VAC VAC301 Indian Economics Indian Economics 200 2 1 2 25 25 50
v and Business and Business Model-I
Model-I
SEC SEC301 Certificate Course | Certificate Course 200 2 1 2 25 25 50
AEC AEC301 English English 200 2 1 2 25 25 50
~ Communication Communication
Skill - 1 Skifl - i
Total 22 22
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STRUCTURE FOR ERP

PROGRAM NAME : BBA Digital Marketing SEMESTER : IV
Course Course _Course Title Mark sheet Title in | Level Teaching Exam Duration Credit Internal External Total
Category Code English of | Hours/Week Marks Marks
Course | TH | PR TH PR TH | PR | TH | PR | TH | PR | TH | PR
MAJOR CC401 | Startup And Startup And 200 |4 2 4 50 50 100
innovation Innovation
Management Management
MAJOR CC402 E- Marketing E- Marketing 200 4 2 4 50 50 100
MAIJOR CC403 SEMRush SEMRush 200 4 2 4 50 50 100
CC404 | Banking and | Banking and | 200 4 2 4 50 50 100
Financial Financial
Institution fnstitution
VAC401 Indian Economics Indian Economics 200 2 1 2 25 25 50
and Business and Business Model-
Model-11 I
SEC401 Certificate Course | Certificate Course 200 2 1 2 25 25 50
AEC401 Advanced English | Advanced English 200 2 1 2 25 25 50
Communication Communication
skill - 11 skilt - 11
22 22
/4
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[Subject code-2510000101011002]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

Learning Qutcomes: At the end-of the course, stadents shall be able to...

(DIGITAL MARKETING)
Semester - I
‘Subject | Fundamentals of Cominerce | Semester 11
ccio1 |4 - Type Major

LO1

Identify the role commeree in Econoniic Development and Societal Development.

102

| Equip with the knowledge of imports and-exports and Balance of Payments.

Lo3

Acquire knowledge on microand inicro economics and factors determine demand and
supply. An idea of Indian Tax systent arid various taxes levied on in India. They will

acquire skills on web design and digital marketing,

[Lo4

Develop the skill of accounting arid-accounting principles.

Course Confent

{ Module

Content

| Weightage

I

Introduction

20%

s Definition of Commerce — Rolé of Commerce in Ecofiomic
Developmert - Role Commerceé in Societal Developmient.
Imports and Exports, Balance :of Payments. World Trade
Organization.

Economic Theory

20%

National Income; Concepts of National Income. Micro
Economics ~ Demand and Supply. Elasticity of Demand and
Supply. Classification of Markets -Perfect Competition —
Characteristics — Equilibrium Price, Marginal Utility.

¢ Macro Economics — Meaning, Definition, Measurements of

l Accounting Principles

0%

» Meaning and Objectives Accounting, Accomnting Cycle -
Brariches of Accounting - TFinancial Accounting, Cost
Accounting, Management Accounting. Concepts and
Conventions of Accounting — GAAP.

| Taxation

20%
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* Meaning of Tax, Taxation - Types of Tax- Income Tax,
Corporate Taxation, GST, Customs & Exercise. Differences
between Direct and Indirect Tax — Objectives of Tax- '
Concerned authorities — Central Board of Direct Taxes
(CBDT}) and Central Board of Excise and Customs (CBIC).

\' Computer Essentials . 20%

» Web Design - Word Press Basics, Developing a Simple Website. |
Digital Marketing - Social Media Marketing, Content Marketing,
Search Engine Optimization (SEQO), E-mail Marketing. Data
Analytics- Prediction of customer behdvior, cusfomized
suggestions.

Lab Exexjcise:

. Build a sample website to display product information,

. Provide wide publicity for your product over socidlmedia and e-mail

. Estimate the customer behavior and provide necessary suggestions regarding the
products of his interest.

Activities:

Assignment on GAAPD.
Group Activates on Problem solving.
Collect date and report the role of Commerce in Economic Development.
Analyze the demand and supply of a product and make a scheduled based on your
analysis, problems on elasticity of demand,
+  'Identify the Tax and distinguish between Direct Tax and Indirect Tax.
. Assignments and students seminars on Demand function and demand cotves
. ‘Quiz Programs
K Assignment on different types of taxes which generate revenueto the-Government 6f
India.
’ Invited léctures on GST and Taxation system
«  _.Problem Solving Exercises on current economy situation.
. Co-operative learninhg on Accounting Principles.

e 5 & »

Group Discussions on problems relating to topics covered by syllabus
Examinations (Scheduled and surprise tests) _
Any similar-activities with imaginative thinking beyond the prescribed syllabus

Reference Books:
1. 8.P. Jain & KL Narang, Accountancy - I Kalyani Publishers.
2.R.L. Gupta & VK. Gupta, Principles and Practice of Accounting, Sultan Chand




3. Business Economics -S.Sankaran, Margham Publications, Chennai.

4, Business Economics - Kalyani Publications.

5. Dr. Vinod K. Singhania: Direct Taxes — Law and Practice, Taxmann Publications.

6. Dr. Mehrotra and Dr. Goyal: Direct Taxes — Law and Practice, SahityaBhavan Publications

-




[Subject code-2510000101022002]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

(DIGITAL MARKETING)
Semester - I
Subject | Accounting for Managers Semester 1
ccioz | 4 Type Major
Learx;ing Outcor;ies:
LO! | Understand financial accountinig and develop skill for bookkeeping-activity

LO2 Evaluate techniqués in preparing the final accourits of firmé and companies for the
users of accounting information

LO3 Liear to prepare Cost sheet, Stock Register and Budget for financial Planning:

LO4

Evaluate cost information forprofit and Break even Planning

Course Confent

Module

Content

Weightage |

1

Imtroduction of Financial,Cost and Management Accounting:
s . Definition of Financial, Cost and Management Accounting.
s Advantages and Limitation of Financial, Cost.dnd
Management Accounting
» Difference between Management accounting ‘with. Financial
and cast accounting ‘

10%

Concepts of Financial and Cost Accounting:

o Accountingcycle, Double Entry Bookkeeping System:
Preparation of Journal and Subsidiary books (Purchase Book,
Sales book, Purchase Return Book & ‘Sales Return Book)

¢ Three Columnar Cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)

» Financial Statement of Company as per'company-act 2013
(Only Format)

¢ Stock Register (Numeric based on First In First Out Methed,
L.ast In First Qut Method, Weighted Average Method)

35%

Analysis of Financial Statements:
* Techniques of Financial Statement Analysis (Calculation.of
Ratios from the given financial statement as per company act
2013)
e Liquidity and Solvency Ratios — Curtént Ratio, Liguid Ratio,
Proprietary Ratio, Debt - Equity Ratio,

20%
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o Profitability Ratios — Gross Profit Ratio, Net Profit Ratio,
Operating Profit Ratio, Return of Capital Employed Ratio,
Return on Equity Shareholder’s Fund
« Efficiency Ratios — Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio
4 Budget and Budgetary Control: 20%
* Meaning of Budget and Budgetary Control,
» Preparation of Cash Budget (Numeric),
e Zero Base Budgeting
5 Cost Volume Profit Analysis: 15%
e Meaning and Significarice of Marginal Costing
o Break Even Analysis
e Numeric based in Contribution, Profit Volume Ratio, Break
Even Point, Margin of Safety.
Reference Books:
Sr. No. | Book Title | Author(s) . Publisher
1 Introduction of Accounting. T. S. Grewal Sultan Chand & Co
2 "Principles of'Accounting Rupal Gupta " Suitan Chand & Co
13 .| Modern Accounting ' Hanif and Mukbarjee | Tata McGrew Hill
4 Cost and Management Accounting | M. N. Arora; Himalaya Publication
House




[Subject code-2510000101033002]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

, (DIGITAL MARKETING)
Semester -1
Subject | Fundamentals of Marketing Semester 1
[ cc103 4 Type Minor

Learning Outcomes: At the end of the course, students shall be able to...

LO1

Understand basic concepts related to marketing and maiketing inanagement.

1.02

Understand various marketing strategies and programs for business organisations.

103

Prepare marketing plan of business organisations.

ﬁ LO4

Generate awareness of marketing,

Course Content

Content

Weightsdge |

Module
’ I

Introduction fo Marketing

25%

. s »

Marketing - Definition, Functions, Importance, Scope,
Difference between marketing-and selling,

Core Concepts of Marketing,

Philosophies of Marketing: Production, Product, Selling,
Marketing, Social Marketing, Holistic Marketing .
Definition, Functions, Importance and Scope of Marketing -
Management

Marketing Mix - I

25%

Product: Definition, Levels, Product Mix Decisions, Packaging
and Labelling

e Price: Definition, Objectives, Factors affecting Pricing |

Decisions,

‘Marketing Mix - 11

25%

‘e Place: Meaning and Concept of Distribution Channel, Types of

Distribution Channel, Factors affecting choice of a distribution
channel, Packaging and its fimctions, Labelling

Prometion: Definition of Promotion, importance of Promotion,
IMC, and its significance; Meaning, Merits and Demerits of
Promotional mix
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v Buying Behaviour 25%

e Consumer Buying Behaviour: Meaning, Factors affecting,
Process

» Industrial Buying Bchaviour: Meaning, Factors affecting,
Process

Reference Books:

1. K;)ﬂer,. P. & Keller, K.L., Marketing Management, Pearson
2. Nargundkar R., Marketing Management

3. Gupta Seema, Digital Marketing, McGraw- Hill, 2017 e

Q




[Subject code-2510000101044002]

at

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester -1
Subject | Business Organisation Semester 1
| cco4 4 Type MDC

Learning Outcomes: At the end of the course, students shall be ableto...

LO1 understand the concept of Business Organization along with the basic Jaws andnorms
of Business Organization.

LO2 | understand the terminologies associated with the field of Business Orgamzatmn along.
e ‘with their relevance and to identify the appropriate types-and funcnnmng of Business | @
"} Organization for solving different problems

LO3 The application of Business Organization principles to. salve business and industry
related problems and to understand theconcept of Sole Proprietorship, Partnership
.and Joint Stock Company etc.

Course Content

} Module | Content " Weightage
T Business I 15%
« Concept, Meaning, Features, Stages of development of business |
and importance of business,
s Classification of Business:Activities,
s Meaning, Characferistics, Importance and Objectives of Business
Organization,
® . » Difference between Industry & Commeice and Business & :
Profession, : \ @
o Modem Business.and their Characteristics
T | Promotion of Business 1 30% .

o Considerations in Establishing New Business.

& Qualities of a Successful Businessman.

e« Fomms of Business Organization - Sole Proprietorship,

~ Partnership, Joint Stock Companies & Co-operatives and
their -Characteristics, relative merits and demerits,
Difference between Private and Public Company,
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s Concept of One Person Company.

11} Plant Location and Layouts 25%.

s Plant Location: Meaning, Importance, Factors affecting Plant
Location, Methods to choose location,
o Plant Layout: Meaning, Objectives, Importance, Types of
Layouts, Factors affecting Layout.
« Size of Business Unit - Criteria for Measuring the Size and
 Factors affecting the Size. Optimum Size and factors determining
the Optimum Size.

v Business.Combination 159%.

» Meaning, Characteristics, Objectives, Causes, Forms and Kinds
of Business Combination: Rationalization: Meaning,

@ | - | Characteristics, Objectives, Pririciples, Merits and demerits,

Difference between Rationalization and Nationalization.

v Computer Essentials , 15%.

s Milestones of Computer Evolution ~ Computer, Block
diagram, generations of computer

» Internet Basics - Internét, history, Interhet Service Providers,
Types of Networks, IF; Domain Name Servzces, applications.
Ethical and Social Implications —

s Network and security concepfs- Information Assurance
Fundamentals, Cryptography - Symmetric and Asyrametric,
Malware, Firewalls, Fraud Techmqnes, privacy and -data
protection

"Activities:

@ ' Assignment on business organizations and:modern business.
+  Group Discussion on factors that influenice plan location
& Seminars.on different fopics related to Business organization
¢ Case study could be given to present businessplan of students choice
« Identifying the attributes of network (Topology, service provider; IP-address and.
bandwidth of your college network) and prepare a report covering network architecture.
» Identifythe types.of malwares and required firewalls to provide security.
# Latest Fraud techniques used by hackers.

Reference Books:
L. Gupta, C.B., “Business Organisation”, Mayur Publiction, (2014).

2. Singh, B.P., Chhabra, T.N,, “An Introduction to Business Organisation & Management,
Kitab

’




Mahal, (2014).
3. Sherlekar, S.A. &Sherlekar, V.S, “Modern Business Organization & Management Systems
Approach Mumbai”, Himalaya Publishing House, (2000).

4, Bl;usan Y. K., “Business Organization”, Sultan Chand & Sons,

5. Prakash, Jagdish, “Business Organistaton and Maragement”, Kitab Mahal Publishers
(Hindi and English)

6. Fundamentals of Computers by V. Raja Raman
7. CybérSecurity Essentials by James Graliam, Richard Floward, Rydn Olson
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[Subject Code-2510000101077001]

FYBBA Indian Knowledge System- An 2L:0T:0P 2 Credits
SEMESTER -1 Introduction
VAC 101

Unit-1 | Bharatiya Knowledge Systems and Tradition

» Self - Revelation of Bharat.

» Knowledge Tradition of Glorious Bharat.

» The Sublime Journey of Bharatiya Culture & Civilization.

» Dissemination and contribution of Bharatiya Knowledge
systems in the world Glorious tradition of Science and Artin

Bharat.

Unit-2 | The Way of Life/ Jivan Darshan in Bharatiya Knowledge
® Systems

» Way of life as Bharatiya Knowledge Systems,

» The Implicit Concepts in Bharatiya Knowledge
Systems. Birth, Death, Rebirth, Law of Karma, Idea of
Sukhha,

» Social Viewpoint in Bharatiya Knowledge systems.

» Co - existence of Nature and Human Nature, Manifold Paths
of Upasana, Value co-Existence- Ritam.

» Idea of Vasudhaivkutumbkam.

6 Objectives

> To uphold perspective and reception of the Indian knowledge
system among the students.

» To acquaint students to the real essence of Bharat and what is
actually Bharatiya Asmita.

» To cultivate the understanding of the concept of traditional

knowledge and its importance among the students.




» To provide a platform for discussion, exchange of ideas, and

engagement on the Indian knowledge system.

» To explore the contemporary relevance and application of

Indian knowledge systems in society and academia.
» Creating sensitivity towards knowing the need and

importance of protecting traditional knowledge.

Outcomes

» Students will have an understanding of the basics of the Indian
knowledge system and its relevance and applications to various
fields.

This will ideally also inspire future research and applications of
these systems in their respective academic disciplines.

IKS can enhance a student’s creative skills by allowing them to
inculcate novel thought process.

Additionally, it will help the students build their self-confidence.
[t will enhance their aesthetic creativity by nurturing them to be

more open-minded and confident.

Reference Books:
1. Kapoor Kapil, Singh Avadhesh (2021). “Indian Knowledge

Systems Vol - [ & II”, Indian Institute of Advanced Study, Shimla,
H.P.

. B.Mahadevan, Introduction to Indian Knowledge Systems,
[ISC Bangalore

. R.C.Majumdar, Ancient India, Motilal Banarsidas, Publishers,

New Delhi, First edition, Vransi 1952, reprint 2003.




4. Basham, A.L. (ed.). A Cultural History of India, New Delhi, Oxford
University Press, 1975.

5. Sri Aurobindo, The Foundation of Indian Culture, SABDA, Sri
Aurobindo Ashram, Pondicherry,1972. Also available in
Gujarati Translation as “ Bhatatiya Sanskruti Na Paya.”

6. Sri Aurobindo, India’s Rebirth, SABDA, Sri Aurobindo Ashram,
Pondichery,1972.

7. Swami Vivekananda, Bharat Ma Aapela Bhashano, Books
Libraria, 2020

8. Sharad Hebalkar, Bharatiya Sanskruti No Vishva Sanchar,

6 Sahitya Sadhana Trust, Ahmedabad, 2004. .

9. Sri Aurobindo and The Mother, Char Tapasyao ane Char
Mukti, SABDA, Sri Aurobindo Ashram, Pondicherry.

10. Swami Vivekananda, Sapanao Nu Bharat, Diamond Books, New Delhi.

11. B S Shah, Shikshan Chintakonu Shikshan Darshan, B S Shah
Prakashan,

12. V H Patel, Hindu Dharma Ni Mahanata, Pravin Prakashan, Rajkot,2015

13. V K Bhatt, Sri Aravind Nu Tatva Darshan, University Granth

Nirmana Board, Gandhinagar.

® 14. Katdare Indumati, Kutumb Aur Kutumb Shiksha,
Punarutthan Vidyapith, Ahmedabad.




[Subject Code-2510000101066001]

Environmental Science and Sustainability

FYBBA Environmental Science 2L:0T:0P| 2 Credits
SEMESTER- 1 and Sustainability
SEC 101

Course description:

This course aims to familiarize students with fundamental environmental
concepts and their relevance to business operations, preparing them to address
forthcoming sustainability challenges. It is designed to equip students with the
knowledge and skills needed to make decisions that account for environmental
consequences, fostering environmentally sensitive and responsible future
managers. The course content is divided inte four comprehensive units. Unit 1
introduces basic environmental principles, the man-environment relationship,
and sustainability issues. Unit 2 focuses on ecosystems, biodiversity, and
sustainable practices. Unit 3 addresses environmental pollution, waste
management, and sustainable development strategies. Finally, Unit 4 explores
social issues, environmental legislation, and practical applications through hands-
on fieldwork. Through this holistic approach, students will gain a deep
understanding of environmental processes, the importance of sustainable
practices, and their role in promoting sustainability within business contexts.

Course Objective(s):

. This course aims to familiarize students with basic environmental concepts,
their relevance to business operations, and forth,cc’)ming sustainability
challenges

. This course will equip students to make decisions that consider environmental
consequences.

. This course will enable future business graduates to become
environmentally sensitive and responsible managers.

Course Content:

Unit 1: Understanding Environment, Natural Resources, and Sustainability

Fundamental environmental concepts and their relevance to business operations;
Components and segments of the environment, the man-environment




relationship. Concept of sustainability;

Natural resources and associated problems, Non-renewable Resources, Renewable
Resources - A) Forest resources B) Water resources, C) Mineral resources, D) Food
resources, E) Energy resources F) Land resources, Role of an individual in
conservation of natural resources

Unit 2: Ecosystems, Biodiversity, and Sustainable Practices

Concept of an ecosystem, Structure and function of an ecosystem, Producers,
consumers and decomposers, Energy flow in the ecosystem-1.The water cycle,
2.The Carbon cycle, 3.The Oxygen cycle, 4, The Nitrogen cycle, 5.The energy
cycle, 6.Integration of cycles in nature, Ecological succession, Food chains

The importance of biodiversity, the threats it faces, and the methods used for its
conservation.,

Unit 3: Environmental Pollution, Waste Management, and Sustainable
Development

Definition, Causes, effects and control measures of - Air pollution, Water

pollution, Soil pollution, Marine pollution, Noise pollution, Thermal pollution,

Nuclear hazards

Solid waste Management: Causes, effects and control measures of urban and
industrial wastes

Disaster management: floods, earthquake, cyclone and landslides. From
Unsustainable to Sustainable development, Urban problems related to energy,
Water conservation, rain water harvesting, water shed management

Unit 4: Social Issues, Legislation, and Practical Applications

Overview of key environmental legislation and the judiciary's role in
environmental protection, including the Water (Prevention and Control of
Pollution) Act of 1974, the Environment (Protection) Act of 1986, and the Air
(Prevention and Control of Pollution) Act of 1981.

Readings:

Text Books (Latest Editions):
Poonia, M.P. Environmental Studies , Khanna Book Publishing Co.

Bharucha, E. Textbook of Environmental Studies, Orient Blackswan Private Ltd.

Dave, D., & Katewa, S. S. Text Book of Environmental Studies. Cengage
Learning India Pvt Ltd.

Rajagopalan, R. Environmental studies: from crisis to cure , Oxford <
University Press.




(]

Miller, G.T. & Spoolman S. Living in the Environment. Cengage.

Basu, M., & Xavier Savarimuthu, S. ]. Fundamentals of environmental
studies. Cambridge University Press.

Roy, M. G. Sustainable Development: Environment, Energy and Water Resources.
Ane Books.

Pritwani, KSustainability of business in the context of
environmental management. CRC Press.

Wright, R.T. & Boorse, D.F. Environmental Science: Toward A Sustainable Future
(13th ed,). Pearson.
References

Web links:
https://www.ourplanet.com

httns://www.undp.org/content/undp/en/home /sustainable-development-
goals.html

www.myvfootprintorg

https: / /www.globalchange.umich.edu/globalchangel/current/lectures/kling/e
cosystem/ecosystem html

Course Outcome(s):

. Explore the basic environmental concepts and issues relevant to the business

and management field.

. Recognize the interdependence between environmental processes and socio-

economic dynamics.

. Determine the role of business decisions, policies, and actions in

minimizing environmental degradation.

. Identify possible solutions to curb environmental preblems caused by managerial

actions.

. Develop skills to address immediate environmental concerns through changes

in business operations, policies, and decisions.

Fokokokokak
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
Bachelor of Business Administration (BBA)
AICTE- Based syllabus

FORF.Y BBA SEMESTER ~11

FYBBA Human Behaviour 4L:0T:0P| 4
SEMESTER "'II and Organization Credits
MAJOR

CCz01

Course Description:

This course will cover principles and concepts to understand how individuals interact with
each other and their environment in organizational contexts. Students will explore topics
such as motivation, perception, personality, leadership, group decision-making, culture, and
conflict resolution through a blend of theoretical frameworks and real-world applications

Course Objectives:

1. To develop basic understanding of the concept of human behavior and
organization.

2. To highlight the importance of OB in modern organizations.

3. Te understand individual and group behavior in the workplace to improve the
effectiveness of an organization.

4. To critically evaluate leadership styles and strategies.

Course Content:
Unit 1: Introduction to Human Behavior and Organization

Meaning, importance, and historical development of organizational behavior; Factors
influencing organizational behavior; Contributing disciplines of OB; OB models

Unit 2: Individual Behavior

Foundations of Individual Behavior; Personality- Determinants of personality, Type A
and B, Big Five personality types, stages of personality development;

Attitude - components, job-related attitudes; Learning- concept, theories, and
reinforcement; Perception - concept, perceptual process, factors influencing
perception; Values - concept and types: terminal values and instrumental values.

Motivation - Concept, importance, and theories of motivation- Early Theories of motivation
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’ (Need Hierarchy, Theory X and Theory Y, Two Factors Theory); Contemporary Theories of
motivation (Self-Determination Theory, Goal-setting Theory, Reinforcement Theory, Self-
efficacy Theory).

Unit 3: Group &Team Behaviour

Groups and Work Teams: Concept: Five Stage model of group development; Groupthink and
shift; Indian perspective on group norms, Group, and teams; Types of teams; Creating
team players from individual building. Individual & Group conflict; e-teams.

Unit 4: Leadership & Power

Leadership: Concept; Trait theories; Behavioral theories (Ohio and Michigan studies);
Contingency theories, Authentic leadership; Mentoring, self-leadership; Inspirational
Approaches (transformational, charismatic): Comparison of Indian leadership styles with
other countries. Bases of Power.

Organizational Culture : Concept of culture; Impact (functions and liability); Creating and
‘_ sustaining culture: Employees and culture; Creating positive and ethical cultures; Need
and importance of Cross-Cultural management, Stress, and its Management.

Readings:
Text Books (Latest Editions):

1. Robbins, Stephen - Organizational Behavior Prentice Hall of India Ltd., New
Delhi.

2. Luthans Fred - Organizational Behavior: An Evidence-Based Approach -
McGraw Hil Publishers Co. Ltd., New Delhi.

3. Prasad, L.M-Organizational Theory Behavior-Sultan Chand &Sons, New Delhi.
4. Rao, VS P-Organization Behavior -Himalaya Publishing House.

5. Aswathappa.K.-Organizational Behavior-Himalaya Publishing House,
‘O Mumbai, 18th Edition.

Reflective Exercises and supplementary readings:
Unit 1
1. Personality assessment through a questionnaire (MBTI/16PF etc.)
2. Personality assessment through Indian scriptures.

3. Review Literature of the book “Personality Development” by Swami
Vivekananda by Exetic India Art.

4. Translating Swami Vivekananda into Management Practice

5. https://link.springer.com/chapter/10.1007/978-981-19-1158-3 17
Unit 2




1.  Assess the ways of self-directed Learning.

Unit 3

1. Watch the movie “Ruka hua Faisla”/12 Angry Men on group
decision- making.

2. Reflective essay on gi‘oup behaviour on “Draupadi Cheer Haran”

3. Identify a firm and analyze how business decisions are made in a
particular situation as Individuals versus a team. Also, state which
form is better and why. :

4. Understanding Belbin Individual Team Roles

htips://belbin.scot/wp-content/uploads /2022 /08/Belbin-8-SPI-Report-
Sample.pdf

Unit 4

1. Reflective exercise on the concept of leadership in
Mahabharata versus Ramayana.

2. HBR, 2022: How Great Leaders Communicate.

3. (https://hbr.org/2022/11 /how-great-leaders-communicate)
https: //www.researchgate.net/publication/340607402 LEADERSH
IP AND INNOVATION AT APPLE INC

Unit 5

1. Practice stress management techniques

2. Leading strategic and organizational change at Tata Steel: the role
of culture https://www.cambridge.org/core/books/abs/leading-

strategic- change/leading-strategic-and- organizational-change-at-

tata-steel-the-role- of- culture/AEBASAF709A6E343

Learning Outcomes:

After completing this Course Students will be able to:
1. Describe individual and group behavior in organizational settings.

2. Demonstrate theoretical knowledge of human behavior in
human life setting in management.

3. Judge the lacunae in the system to be able to improve the
organization health and other OB outcomes.

4. Formulate a more productive system and high-performance
work culture operating on the principles of OB.

4
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - I1
'Subject | Fundamentals of Digital Marketing Semester iI
cczoz 14 Type Major

Learning Qutcomes: At the end of the conrse, students shall be able to...

LO1

Understand basics of digital marketing.

LO2

Grasp the-applications of digital marketing

LO3

Understand applications and usage of E-mail advertising and mobile marketing.

‘L04

_Understand the:importance of digital marketing and its applications.

Course Content:

{ Module

Content

Weightage

1

Introduction Digital Marketing

20%

» Introduction to Digital Marketing (DM)-Meaning, Definition,
Need of DM, Scope of DM, History of DM,

» Concept and approaches to DM, Examples of good practices in
DM.

Marketing Automation

20%

» Marketing Automation; Definition, Advantages,

s Matketing Automation Software: CRM, Sales force, Analytics;
Customer Experience (CX),

» How does marketing automation help marketers, Marketing
automation tools.

Digital Marketing Mix and Influencer Marketing

20%

» Digital Marketing Mix: ‘Oriline Advertising, Lead Generation,
Social Media Marketing, Content and Copywriting,

» Influencer Marketing: Influencer, Payment to Influencer,
difference between influencer marketing and celebrity
endorsements.

v

Basics of E-Mail Marketing

20%

¢ E-mail Marketing- Need for E-mails, Types of E-mails, options

in E-mail advertising, Features of MailChimp,
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¢ Mobile Marketing: Overview of the B2B and B2C Mobile
Marketing,

v Blogs

* What are Blogs, Importance of Blogs, Personal Blogs, Corporate
Blogs, Popular .

s Blog Platforms, what are Tags, Widgets, Blog Optimizati:m, and
Blog Stats,

20%

Reference Books:

1. Dave Evans., Susan Bratton, (2010). Social Media Marketing: The Next Generation

of Business Engagement. Wiley

2. Your Google Game Plan for Success: Increasing Your Web

3. Michack J. Thibault (2023). The Influencer Blueprint: A:-Step-by-Step Guide |, . . .

to'Hamessing the Power of Influencer Marketing for Business Success.

4, How To Start:a Blog (on the Side)by Ryan Robinson

5. George Pain (2019). Marketing Automation and Online Marketing; Automate Your
Business throngh Marketing Best Practices such as Email Marketing and Search Engine .

Optimization

6. Stevan Roberts (2016). Mumketing AI: From Automation to RBVCI{{ICE

Performance Marketing

7. Jodie the mom (2023) Email Marketing Planmer: Organize.and Track Your Emails

At
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION
(DIGITAL MARKETING) -

Semester-1I

| Subject | Séarch Engine. Optimization Semester I
|cc203 4 T . .} Type ‘ Minor

Learxnng Outcomes.At the end of the coutsé, stidents shaﬂ be able fo...

b @ L01 { Learn what search engine optumzaﬁon (SEOYis “and how 2 Web site needs to be
structured. ) )
LO2 Appreciate the constructs of $earchengine-friéndly Web sites.

L03 Attract.inbound Lmks from other Web Sites:

- A N

beui"sé’-’ﬁontent:
' Modiile: | Content ' ' - Weightage
™ I ['Infroduction to SEO™ oy ‘ 20%

‘ » Contepts: of search engine optimization (SEQ); Relevance,
Importance, Popularity, . Trust; Authority, Search engines and
directaries, Flow Scarch engines work, Crawlers, robots, spiders,
Algorithims, Search - engine: iﬁﬂeﬁfiﬁ"g, Ranking, Direclories,
. Website:architecture, Static pages, Dynam:c pages.
.+ <11, -Managing SEOs. o 20%
@ A £ Search ‘engine Fnendhness and ‘Specific Rankings Page
ﬂ . -, coghng, Managmg sgtdersfrobots Crawlability, Rewriting |
6 * | pages, Subdomams, Alexa ranking, Image optimization, Search
' Engme ngmlzanon anaiys:s ‘crawler msues, remove URLs,
sitemnap s submxssnon .
L On-PageSEO ' - 20%
. On-page SEO, importance, influénce: factors, Optimizing Web
. Page, 'Website Optimization, title; description and keyword
tags, header tags, Anchor Text, Na\agatlon Links, Contextual
{inks, Canonical URLs, Page Nafigiis, keyword research, meta
tag -optimization, SEQ content optimization, sitemap creation
subtiission, robots.xt

v ‘Off-Page SEO ’ 20%
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e Off-page SEO, importance, influence factors, Right and wrong
ways to link, Reciprocal links, Three- way links, Purchased
links, Link networks, Redirected links, Link bait, Trust rank and
-worthless  lfinks, Quality directories Performing and’
Implementing SEO SEO goals, and Comugercial intent, Fixing:
broken links, Sitemaps, Useful directory links, complaining to
search engines, How to address a copyright violation

vV Applications of SEO ' 20%

¢ Web 2.00 and other important considerations Website
ecosystem, Micro sites, RSS feeds,

= Blogosphere, social media, Google calendar; Press releases, SEQ |
for blogs, SEO for content management systems, SEO for local
search, SEQ formobile search, Measurements, Google API, SEO
tools, Free tools, Research and resources, Google my business
listitig, google places

Reference Books:

* Search Engine; Optimization: Your Visual Blueprint foreffective Internet marketing, 3rd
Edition (MISL-Wiley)-Kristopher B Jones
« - Search Engine Optimization: An Hour a Day-Jenni pegrappone, Gradiva Cousin:Wiley:
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COURSE: 201: PERSONALITY DEVELOPMENT

TEXTBOOK - SOFTSKIILS & EMPOYABILITY SKILLS (CAMBRIDGE)

Course Code

CC204

Course Title Personality Development (Sem —I}

Credit 4 MDC

Teaching per Week 4 Hrs

Minimum weeks per 15 (Including Class work, examination, preparation, holidays
Semester etc.)

Last Review / Revision June- 2022

Purpose of Course Making students aware about important soft skills, emotional

intelligence and about civic responsibility to build up an overall
growth of the students as an individual.

Course Objective

To teach soft-skills and personality development skills with a
practical exposure of the same to make them proficient at the
workplace and in a social set up.

To bridge the gap between academia and Industry.

Course Outcomes

CO1 :Students will be able to know the importance and need of
Soft-Skills and ways to cultivate the same.

CO2: Students will be able utilize and implement positive attitude
and emotional intelligence for better performance in their day to
day tasks at the workplace.

CO3 : Students will be trained to develop social awareness and
civic responsibility thus playing a role in conservation of resources

Mapping between COs with
PSOs

PSO | PSO |PSO [PSO |PSO
1 2 3 4

CO1

CO2

CO3

Pre-requisite

Basic Knowledge of English

Dr. G.K. Nanda
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Course Content

Unmit: 1 Soli- dkills and Positive Attitude

1.1 Meaning of soft skills

1.2 Soft skills versus hard skills

1.3 Importance of soft skills for success
1.4 Cultivating soft skills

1.5 The Power of Positive Thinking

1.6 Positive Self —talk

1.7 Self —esteem and positive attitude
1.8 Attitude in the Workplace

1.9 Building Positive Attitude

1.10 Testing Your Attitude

1.11  Adaptability

Unit : 2 : Goal Setting and Time Management

2.1 Understanding goal

2.2 What are SMART goals?

2.3 How does SMART goal setting work? Goal as commitment
2.4 Useful guidelines for goal setting

2.5 Tying personal and professional goals

2.6 Goals at the workplace

2.7 Cascading and types of goal

2.8 Time management

2.9 Prioritisation

2.10.Time stressors and time stealers

2.11  The time management matrix

2,12  Strategies for effective time management
2.13  The productivity pyramid

2.14  The four Ds of time management

Unit : 3 : Emotional Intelligence

3.1 Understanding Emotional Intelligence

3.2 Enhancing your emotional self-awareness

3.3 emotional intelligence and change management
3.4 Unfreezing the old, re-freezing the new

3.5 Change and stress

3.6 Emotional intelligence and crisis management

Unit : 4: Leadership

4.1 Qualities of a leader

4.2 Leadership and assertiveness

4.3 Problem-solving and decision - making

4.4 Approaches to problem-solving and decision- making
4.5 Brainstorming

4.6 Cause and effect analysis

/ W/

Pageboisd \\V4 5. G.K. Nanda




Course Content

Unit : 5 : Social Consciousness

5.1 Meaning of social consciousness

5.2 Social awareness and civic responsibility

5.3 Social intelligence

5.4 Social inclusion

5.5 Social entrepreneurship

5.6 Environmental consciousness

5.7 Sustainable development and conservation of resources
5.8 Blog Writing to create social consciousness

Main Reading (TEXT
BOOK)

{ Pillai Sabina, Fernandez Agna . Soft Skills and Employability

Skills. New Delhi: Cambridge University Press, 2019 (Reprint)
(Section I : Soft Skills , From unit 1 to 7)

Reference Books

1.Dorch, Patricia. What Are Soft Skills? New York: Execu Dress
2.Kamin, Maxine. Soft Skills Revolution: A Guide for
Connecting with Compassion for Trainers, Teams, and Leaders.
Washington, DC: Pfeiffer & Company, 2013.

3.Klaus, Peggy, Jane Rohman& Molly Hamaker. The Hard
Truth about Soft Skills. London: HarperCollins E-books, 2007.
4.Petes S. J., Francis. Soft Skills and Professional
Communication. New Delhi: Tata McGraw-Hill Education,
2011.

5.Stein, Steven J. & Howard E. Book. The EQ Edge: Fmotional
Intelligence and Your Success. Canada: Wiley & Sons, 2006.

6. Board of Editors Aspirations English for Careers Orient
Blackswan, 2021,

7. Jungeja,Om. Mujumdar Aarati. Business
Communication.Orient Blackswan 2010.
8..Shinde,Maithry.Shreenath,Jyotsna. Life Skills and
Personality Development, Cambridge 2022.

Teaching Methodology

Lectures, Discussion, Self Study, Seminars, Case Study and
Assignment

Evaluation Method

30% Internal assessment
70% External assessment
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{ Emerging Technologies and Applications
FYBBA Emerging Technologies and 1L:0T:2P| 2 Credits
SEMESTER-II | Applications
SEC201

Course Objective:

¢ To provide a comprehensive understanding of emerging technologies such as block
chain, IoT, cloud computing, robotics, AR/VR, etc.

e To explore the applications, implications, and strategic advantages of emerging
technologies in business for competitive advantage.

Contents:
Unit 1: Cloud Computing

Cloud Service Models: Infrastructure as a Service ([aaS), Platform as a Service (PaaS), Software as a Service
(SaaS), Deployment Models: Public, Private, Hybrid, Cloud-Based Solutions: use of cloud in business (Enterprise
solutions), . Benefits & Challenges of Cloud Computing

Unit 2: Internet of Things (loT) & Industry 4.0

IoT Applications: Smart cities, infrastructure, industrial foT, manufacturing, Data processing and storage.
Industry 4.0: Concept, automation, smart manufacturing, cyber-physical systems, digital twins.

Unit 3: Blockchain Technology

What is blockchain technology, Basic components of blockchain technology, How decentralization and shared
ledgers work, Applications of Bleckchain Technelogy, advantages and disadvantages of Blockchain Technology.

Unit 4: Augmented Reality (AR) and Virtual Reality (VR)

» Introduction to AR/VR and differences, AR/VR applications in marketing and Enhancing customer
experience., Technological limitations and advancements.

Practical (Suggestive List):

C e Hands on sessions on utilizing popular cloud platforms for development and
deployment, offering hands-on experience with free tiers and trial accounts.
e Hands on sessions on block chain technologies, focusing on the basics
development and deployment of decentralized applications.

Readings:
Text Books (Latest Editions):

1. Emerging Technologies by Errol S. van Engelen

2. Internet of Things by Jeeva Jose, Khanna Book Publishing.

3. Digital Transformation: A Strategic Approach to Leveraging Emerging Technologies,
Anup Maheshwari

4. Virtual & Augmented Reality by Rajiv Chopra, Khanna Book Publishing,
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5. Emerging Technologies for Effective Management by Rahul Dubey, Cengage
Publications.

6. IoT Fundamentals: Networking Technologies, Protocols, and Use Cases for the
Internet of Things by David Hanes, Jerome Henry, Rob Barton, Gonzalo Salgueiro and
Patrick Grossetete.

7. Blockchain for Business by Jai Singh Arun, Jerry Cuomo and Nitin Gaur.
8. Block Chain & Crypto Currencies by Anshul Kausik, Khanna Book Publishing.

9. Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and
Applications by Edited By Shivani Bali, Sugandha Aggarwal, Sunil Sharma.

10. Blockchain, Artificial Intelligence, and the Internet of Things: Possibilities and
Opportunities” by Pethuru Raj, Ashutosh Kumar Dubey, Abhishek Kumar, Pramod
Singh Rathore.

Readings:

6 e Abdj, S, Kitsara, I., Hawley, M. S., & de Witte, L. P. {2021). Emerging technologies
and their potential for generating new assistive technologies. Assistive Technology,
33(sup1l), 17-26. https://doi.org/10.1080/10400435.2021.1945704

¢ Seokbeom Kwon, Xiaoyu Liu, Alan L. Porter, Jan Youtie, Research addressing
emerging technological ideas has greater scientific impact, Research Policy, Volume
48, Issue 9, 2019, 103834, https://doi.org/10,1016/j.respol.2019.103834.

e Philip, ]. (2022), "A perspective on embracing emerging technologies research for
organizational behavior”, Organization Management Journal , Vol. 19 No. 3, pp. 88-

98. https://doi.org/10.1108/0M]-10-2020-1063

'




Case Studies

1. Software and/or Data: Dilemmas in an Al Research Lab of an Indian IT
Organization, Rajalaxmi Kamath; Vinay \'% Reddy,
https://hbsp.harvard.edu/product/IMB889-PDF-
ENG?Ntt=emerging%20technologies

2. Volkswagen Group: Driving Big Business With Big Data, Ning Su; Naqaash Pirani,
https://hbsp.harvard.edu/product/W14007-PDE-

ENG?Ntt=emerging%?20technologies

Course Qutcomes:

1. Students will understand foundational knowledge of emerging technologies such
6 as blockchain, IoT, cloud computing, AR/VR, etc., comprehending their principles,
components, and functionalities.

2. Students will analyze the practical applications of these technologies in various
business contexts, evaluating how they can optimize operations, enhance
decision-making, and drive innovation.

3. Students will evaluate the strategic implications of adopting emerging
technologies, including potential challenges, risks, and opportunities, to formulate
informed strategies for competitive advantage.

4. Students will develop skills to plan and manage the integration of emerging
technologies into business processes, ensuring alignment with organizational goals
and effective change management.
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"VAC201 | Ipndian Constitution and Business in India 2L:0T:0P | 2 Credits
(Bhartiya Bandharan Bhartiya Vyavsay)

Course Description:

This course offers a unique perspective on the Constitution of India, focusing on its
economic dimensions and impact on business. It delves into the historical and ideological
underpinnings of the Constitution as an economic document, tracing its evolution from
post-colonial economic governance to contemporary debates, Students explore
constitutional battles over land reforms, economic liberalization, and fiscal federalism,
gaining insights into competing economic ideologies and interests. Through case studies
and legal analysis, they examine fundamental rights related to business, fiscal federalism,
and constitutional issues shaping India's economic landscape.

By the end of the course, students will develop a nuanced understanding of the
Constitution's role in shaping economic policies and its implications for business
practices, equipping them with valuable insights for careers in business managementand
policy advocacy.

Course Objective(s):

1. Develop an understanding of the Indian Constitution beyond legal and political
lenses, emphasizing its significance for business students.

2. Recognize the importance of comprehending constitutional basics and their impact
on trade, economy, and business practices.

3. Analyze the inclusion of economic justice in the preamble and its implications for
post-colonial economic policies.

4. Explore the legal history of competing claims between economic development and
principles of equity and justice in India.

5. Examine the transition from state-led industrialization to liberalization, highlighting
the constitutional underpinnings of these economic shifts.

6. Investigate the constitutional provisions relevant to business, such as the
fundamental right to practice any profession, occupation, trade, or business as
enshrined in Article 19.

Course Content:

Unit 1: An Economic History of the Constitution of India

Historical understanding of the constitution as an economic document. Understanding
the Preamble, Starting from the land reform cases in the 1950s to the validity of the
bitcoin ban imposed by the RBI; Constitutional design, Legal Regulation and economic
justice
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Unit 2: Fundamental Rights and Business in India

Article 19(1)(g), grants every citizen the right, to practise any profession, or to carry on
any profession, occupation, trade, or business. Like other fundamental rights, this right is
subject to reasonable restrictions impose by the state. This particular provision of the
Constitution has been one of the most severely litigated freedoms. Fundamental Duties.

Unit 3: Fiscal Federalism

Article articles 301 to 307 of the Constitution pertains to Trade, Commerce and
Intercourse within the Territory of India; Challenges associated with fiscal federalism in India
including the vertical fiscal imbalance; Article 280 of the Constitution.

Unit 4: Constitutional battles that shaped the economy

This module will be taught through key case studies that demonstrate the complex and
fascinating overlap between the constitution and business and shall use Saurabh Kirpal's
book Fifteen Judgments: Cases that Shaped India’s Financial Landscape as our guide
through this landscape. The case studies include the banning of diesel engine cars,
Telecom regulation and ownership of broadcast media, Demonetisation, Aadhaar, the
lifting of restrictions on dealing in cryptocurrencies

Readings:

References:
e The Oxford Handbook of the Indian Constitution, Oxford university press.

Cases
¢ Rustom Cavasjee Cooper v. Union of India, {1970) 1 SCC 248
e State of Rajasthan v. Mohan Lal Vyas, AIR 1971 SC 2068 (confirmation of a private
monopoly, not a viclation of fundamental right)
e Mithilesh Garg v. Union of India, (1992) 1 SCC 168 : AIR 1992 SC 221 {Right to carry
on business, not breached when it is liberalised)
o Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of
reasonable restrictions in relation to trade and occupation}
¢ (Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the
reasonableness of the restriction imposed may depend upon the nature of the
business and prevailing conditions including public health and morality)
T. B. Ibrahim v. Regional Transport Authority. Tanjore, AIR 1953 SC 79
Harman Singh v. RTA, Calcutta, AIR 1954 SC 190
Dwarka Prasad Laxmi Narain v. State of U.P., AIR 1954 SC 224
State of Bombay v. R.M.D. Chamarbaugwala, AIR 1957 SC 699
Parbhani Transport Coop. Society Ltd. v. Regional Transport Authority,
Aurangabad, AIR 1960 SC 801




[Subject code-2610000102055001]
[ -

Ayer 2 AECZ201

oy I023-20%Y¥ , ROTY-VI , 02U-2025

ABILITY ENHANCEMENT COURSE IN GUJARATI - 001

- ..ol Men o Slawy o
& vl yelloret - w yauotalt vl ATl teatatelo] Heet wHE AR M2l ’
A8 ueuatel 53 o

st - 4. YuAall el , uslolt sl ( cafEioi, wde , dreudla) , et Qs u
€35 UsRall uAle sumyl,

Rt - 2. [RAY warel ol wd R

WsH - 3. HSUN UBRel Relsly UAt e WU | deidtd, o)
Asnt - 7, delle Aute « - cirel wesld ut wane ;iagl'a Aol U@t
- uiore] eltedt wadisicaa iRt , sl Yan wsena, A 3 Sl up aid g3l
Mg ot dellud] , disi REAA atdluc& £ iyt 3W)
deel 'Dllt: =
4. cif@ve etz - ef@lgt garud ylLAYs Yids st
. a atéreaaw oltt] EtatEryRL , Uit UERE2L, WHELE

I, M, Y W videet Auiot 2 AdcA 2l @E.

¥, ol Roldl - welot Wiss , QuPae ustalst

¥, yeuatd Sy ~Qhaer s,

5. cuf@wel uiel @t [AAs ~ sl ormtetal YrelBlci,



acer
Typewritten text
[Subject code-2610000102055001]


Tp g ¥

e e - T Lt i e <o Rl AT B L I L

[Subject code-2610000102055002]

SR T B ET IR RRaRgrey, [

B weuraeshare AEC201
: , FEwR2
(2023-2024, 2024-2025 ¥aH 2025-2026 3 AidyrasiE Rw)

sar-] RESIeaRE ST (Advance Skills in Hindi: Theory & Pracice)

O

Ability Enhancement Courses-0z {Credits 02) (Total Marks-25)

st Ry R
TS o Y STEURIT AR
R | U3 O

g2 il yen & e o Rl ow,
SN N B N WA M.
g4 ROAd S-SR d,

3T T ST, STt ST T TR, 3ysTe o i,
TR a;?ﬁ'méﬁmq?a{mﬁ ) agfaaﬁﬁrfﬁa{st 2+10 3fw)
w2 30T 3, gaig 2 31 3 @:w-mmm(mzszs 3eR)

- . . ) f



acer
Typewritten text
[Subject code-2610000102055002]
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - 111
Subject | Service Management Semester I
Credits | 4 Type Major
CC381
Program Specific Qutcomes:
At the end of the course, students shall be able to...
PSO1 | Understand various concepts of Service Management,
PSQ2 | Understand various aspects of measurement of Service Quality.
PS03 | Understand various service sectors working in India.
PSO4 | Manage demand and capacity in service industry.
Course Content
Module | Content Weightage
I Introduction to Services and Consumer Behaviour in Services 15%
* Introduction to Services, Unique characteristics of Services,
Classification of Services, Challenges confronted by Service
sector in India, Factors responsible for growth of Service
Economy, Service Management.
¢ Consumer Behavior in Servicés: Search, Experience and
Credence Properties, Stages in Consumer Decision Making
for services
II Service Marketing Mix 30%

s Service Marketing Mix: Product: Core and supplementary
Elements, Branding service Products, Price: Role of Non-
monetary costs, Pricing strategy, Pricing and Revenue
Management, Yield Management, Place: Service
Distribution, Role of Customers in Service Delivery,
delivery through intermediaries, Franchising, Electronic
Channels, Self Service Technologies, Promotion: Role of
Marketing Communication, Marketing Communication
Mix, Integrated Services Marketing Communication,

e Extended Service Marketing Mix: People: Employee’s role
m Service Delivery, Service Leadership and culture,
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Process: Service Blueprinting, Service Process Redesign,
Physical Evidence: Servicescape, Service Environments

III Service Quality 20%
e  What is Service Quality, The Gaps Model, Service Quality
Dimensions (SERVQUAL)

e Hard and Soft Measures of Measuring Service Quality

» Service Productivity: Meaning, Tools to Improve the
productivity

v Understanding customer complaints and service recovery 25%

o Understanding complaining behavior, Principles of
Effective service recovery systems, Service Guarantees,

¢ Discouraging abuse and Opportunistic Customer behavior,
Seven types of Jaycustomers

A" Understanding of various Service Sectors 10%

[Introduction, SWOC, Types / Segments, Latest Developments in
India, Major Players, 7Ps of following sectors, other contemporary
issues]

» Retailing, Hospitality - Travelling and Tourism, IT Enabled
Services, Consultancy Services, Transportation Services,
Banking Services, Insurance Services, Healthcare and
Hospital Management, Telecom Sector, Education Sector

Reference Books:

1. Services: Marketing, Operations and Management — Jauhari Dutta, Oxford University Press.
2. Services Marketing — Govind Apte, Oxford University Press.

3. Services Marketing: Text and cases — Rajendra Nargundkar, Tata McGraw Hill.

4. Services Marketing: Concept, Planning, and Implementation - C Bhattacharjee, Excel Book.

5. Services Sector Management: An Indian Perspective - C Bhattacharjee, Jaico Publishing
House.

6. Services Marketing - Zeithaml, Bitner, Gremler'and Pandit, Tata Macgraw-Hill

7. Services Marketing: a south Asian Perspective - Christopher Lovelock, Jochen Wirtz, Jayanta
Chatterjee, Pearson Education.

8. Services Management: Operations, Strategy, Information Technology - Fitzsimmons and
Fitzsimmons, Tata McGraw -Hill.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - 111
Subject | Social Media Marketing Semester I
Credits | 4 Type Major
CC302

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1

Understand the Social Media space and tools.

PSO2

Analyze the effectiveness of company’s and competitors” social media programs.

PSO3

Design social media programs that directly support business and marketing goals.

Channels and programs.

PSO4

Implement a process for planning social media marketing activities.

Course Content

Module

Content

Weightage

I

Introduction to Social Media Marketing

20%

Introduction to digital and social media marketing-meaning-
definition-types of social media websites-mobile apps-email-
social media-various social media websites; Blogging-types,
platforms.

II

Social Media Management

20%

Social Media Management-Social Media and Target Audience-
Sharing content on Social Media Book marking websites; DO’s and
Don’ts of social media

Social Media Strategy

20%

Social Media Strategy-Goals, Planning, Strategies, Monitoring
Analysis; Tips of Social Media Marketing-Customization; Social
Media Optimization; Social Media Promotion-paid advertising —
other methods-social media ROI

Social Media Platforms

20%

Social Media for Marketing-Facebook, LinkedIn, Twitter,
YouTube. Establishing Relationship with customers social media

Social Media Analytics

20%

Social Analytics-Automation and social media- social media and

other types of Marketing, Managing Tools of social media.

Reference Books:

1. Digital Marketing — Seema Gupta — McGraw Hill
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VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - I11
Subject | Search Engine Marketing Semester 131
Credits | 4 Type Major
CC303

Program Specific Qutcomes:

At the end of the course, students shall be able to...

6 PSO1 | Understand concepts of search engine marketing including various elements of search
engine marketing plan.

PSO2 | Create effective landing pages by understanding web users’ behavior.

PS03 | Understand the concepts of affiliate marketing.

PSO4 | Manage affiliate marketing program

Course Content

Module | Content Weightage
I Introduction to Search Engine Marketing 20%

e Search Engine Marketing: Overview, Understanding,
Importance, Google search, Rule based personalization of
marketing at internet scale,

¢ Overview of Google Ads, Bing Ads, landing pages,
clements, optimization.

e I PPC Management 20%

e PPC Campaigns PPC definition & it's functioning, PPC
Terminology - Quality Score, Conversion Rate etc., Quality
Score Overview, Setting objectives, goals & expectations,
Actionable metrics for performance measurements,
Formulating account structure, Effective segmentation of
keywords, Usage of multiple match types and Non-
overlapping Ad Groups Bid Management Plan Understand
bidding strategy, Manual vs. Automated bid management,
Different bid management features like CPA bidding,
position preference etc.

I SEM Management 20%

» Effective landing pages and user psychology importance of
UI/UX design, call-to- action, understand & connect with
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the user and benefit from search behavior of prospective
customer.

Performance tracking set campaign objectives & goals,
define performance metrics and monitor PPC activity with
google analytics,

SEM management {other techniques) re- marketing, mobile
advertising, display & video formats, optimize the display
network campaigns and track & measure views through
conversions.

v

Affiliate Marketing

20%

Introduction to affiliate marketing how affiliate marketing
works-affiliate program payment methods

cookies, cookie stuffing and affiliates-ad sense- email spam,
adware, trademark bidding-tiered affiliate marketing

cross selling and up selling-multi tier marketing and
commissions.

Managing Affiliate Marketing

20%

Enrolling in an affiliate marketing program-signing up as an
affiliate-logging into your affiliate account-integrating
affiliate links into your websites-monitoring affiliate
performance and tracking sales - setting up an affiliate
website.

Promoting your affiliate program-performing market
analysis and market research-market strategies
establishment- affiliate marketing and organic search
optimization.

Reference Books:

1. Pay-Per-Click Search Engine Marketing: An Hour a Day by David Szetela (Author), Joseph
Kerschbaum (Author)

2. Bruce C. Brown: The Complete Guide to Affiliate Marketing on the Web: How to Use and
Profit from Affiliate Marketing Programs.
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Veer Narmad South Gujarat University

Bachelor of Business Administration Semester 3

. MDC - Business Statistics
Course Type | Misltidisciplinacy Course (MDC) | CC304
Cotpse Titls Business Statistics
| Gredit 4 *
‘TeschinaperWeek #Hoirs
Revidw/ Revision Jiine; 2024
Minfmmmnawvesks/ 1 151 (Lectures, Guest Lectures, Case Study;’ IPresﬁ':r:tai:mnst,F

Sermester (Pedapomy) Group' Agsigrimerits)
Medium of Instruction | English
' & Tg providesstudents, with basic nnderstatin viihi the

Piirposénf Course: Basie conéepts OF statistics and dis-applicatisns o
@ oA T e T !} lL?illéSS
' v To:nake students familliar with various measurestof
nentraiheuﬂ"ﬁn‘c}rnnd digpersion, ‘
Gourse:Objechive - * T acquaity students with: applicdbility of yarious |

bzmmﬂss*pfoblem&ﬁnd thieir solution usihg.statistics:
o Toeuplainihiestudents wvith basies of duti aalysis:

e | Thestudentswill beabletg:...
g understaﬂ& ‘evolutitn: afSﬁmsucs, Aiid Rotw it contabutes
tocsotution of busmess—reiaﬁe:i problems with: xsmusﬁcai

procedores: an&iechmquas
- .Japglyxhecnnneprsnf‘busmmsmumcmnﬁfemre"seamh
Eonrse0utcone: projeetworkiisubseqiient serasters.

». yndepstand various &mbnncms of the data and irs
_ayg'hcabxlatymh,grsmes&ge ip:.
; ‘applycaucegts of ,«,,ﬁ:;_el'aunnmn& zeg.msslmm decision
‘maki and fotecdsting.
*  gerstiori foundation fordatxand analytics.

™ Course Content:
Unitil Infroduction to'Business Statistics (Theory): as%);
o Brief fﬁsturyvfsmbshcs,Meaumg and Definitionyof Business Statisfics, Scopsof
Busiriess ‘Statistics, Applicatioris:of Business:Statistics,
*: Typwcnf Dtar Gualitative aud: Quanitdtive, anarmnd Sm:nn&aw, Discreteand
Continyous
: < Virioustypisof sraphsand.chars 11588 sfatistes,
Unit:2:Measures:of Central Tendency & Dispersion. - (30%)
Mensures.of Cenfral Tendency:. -
& Corigent, Definifions, Advaritages il Liritiago
- gmcnca‘i Problems:on Mean,.Medmn Mndnnf Ungmuped datras well as Grouped
f ata
Measures of Dispersion;

.
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»  Concept, Definitions, Advantages and Limitations..

s Range, Quartile Deviation, Mean:Déviation, Standaril Deviation (Merits, Demerits
and Practical Examples of Grouped and Ungronped Data)

» Coelficigut of Viriationand its uses, practical-eXamples

Unit 3t Correlation and Repression ] (25%6)
Correldtion o ,
¢ Wleaning, Definition, Types, Difference between Correlation ani Causation,
Propérties of Correldtion,
" & Practical Examples on'Karl Pearson’s Method, Rank Correlation
Linear Regvession
¢ Meaning, Definition, Uses, Linitations: Diffetence between, correlativnpngd
Reeression, Properties aﬁRegrgssibn, LERSESQIIMG miethod of FimngBeaﬂine,
Basic Undeismnding of Coef‘ﬁcfént af detetmmmnu (R*ﬁ)
# Ptactical Exdiyles of Linear. chrassum

’ﬁxﬁtd- “Testingrof Hypathesis +(30%6) -
Cuncepmalﬁfzderatanﬂmg {Theor}‘)

« Hypnthe%es. "Nulland Altemam*e, Pavamgter & smﬁsﬁ‘c, Process: of Hypiothiesis
'ife_'_‘_i__ g Samp]ing*ﬂzsmbuhnn, Typel: &1t Erdrs; Confidence Tntervals, Eeveliol
Sjgmﬁcance& Acceytancn‘}legmn, ‘

T:fst,
e Testiof Sinigle- Mean, Testof Differénce betweeniwo means {lndeperident samiple.),
Paired samplet
ChI-Sqtmre Test:
» TéstofIndependence of Attributés {.x.’l‘abla»nnly},
Analysis of Variance:
o OiieWayi& TwoWay ANOVA:

Snggnsted Readings:

1. Statistical Methods::S. B: ‘Gupla; S;Chandi&; Lo, New Delhi

2. Mathermatical Statistics: S, C, Gupta, S. Cﬁan&&Co{, New'Belhi
15 BisinessStatisties: Ken Black, Wiley Bublication

4. Business:Statisfics: LK. Shar mg; Vikas Publication House:
"5 -Ct}mpleteﬂmmss Statistics: AmizD. Aczel, Tata McGrawHill
G. Business Stafisticss'S P-Gapta & MPGupts, Sltan Chiand & Sors

»

*
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
'VAC': SEM -3 (Indian Economics and Business Model-I)

AY 202526 | VAC30I

Credit 3 (UHOURS)

Counrse Contents
UNITT History: of Indian Etonony Thought

Ancient Foundation-of Economies , Ecotoife: Thoughitin Context fram Dhizemishiestiss, ShulgHiii,
Mahabharata,and Arthashastis,”

UNIT 2 Intreduction of Indian Economic and Business Model

Kauﬂzas«th g@lt&.ﬁnﬁashnstm,
Kanutilya's Sapiing Theory of State:
Beag fcihoughminspaﬁﬁcﬁinﬁla
gnomis thoughisin Global GBP
italism and Commsalisn

Bfack Mnney :msi Tax ‘Hehven:

th; ”Indm ‘Models oF Egardimny, Bushiessiand Managsinent”, Third Edition; Brestice

'Bsmndmm DeE,
Loty and Stones: Giirida Praknshani (31 Ocinber:zt)”ﬂj,ﬁamdm?mlmsiml?mm
*Dwived DN, Essentils othrmmEcom)mleg,em}’&meLa&st Edifion,
* Tidia Uriificby Prof. R Vaidyapathan, Wekttand id: Publicition
“*Eeongmic Stitm's by Fiof Sitish ¥ Deodhdr, IMABooks series

* Black Money Tax Heaven by R Vaidyanathisn, Westlard . Publicatin
‘WebResourses: | ) | .- |

g fﬂsml Axtanidjit, Esenomiic Modeline,. Analvsfs; am}f?pﬁcy farsl;smixmbm;}r, fis18 Gilobal, Tiatest
ditign, h '
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Veer Narmad South Gujarat University
Bachelor of Business Administration -Semester 3 -

o — ENGLISH.€OMMUNICATION SKILLS -I AEC 301
CourseTitle .
CaurseOutcomes: *
COi: r&entify deviant use of English bothin written and spoken forms and nnderstand:the importanceof
wriﬁngin academiclife
€02: Reorganize and correct theeriors of usageto wiite:siple. s&ntencaswfthnutcumrnitﬁhgﬁrmrs of
spa!iingand grammar

€03: Assessithetrown abilitytofmprove the: ‘competence inusingthe language

€04: Understand and aptreciite: English s;wkan by ‘Pedple from different: regan& dnd- réatl
% independentlyunfamiliartextswith. comprehension

€O5: Uselanguage for spealdngmﬂx confidesiced anfitelligible; andaccepmhleamat;ner

106 Understand theimportandeol: rea,dingﬁfdr lifeand develop an titerestforreadi i

[N [T e TR T shConke, T AT P, R R AT

{1 Grammar*&ntmﬁucﬁo_ntc the:sentencegstmcmm’ ish: s ‘

Granimarsintraductioh toarticles

| Gignmniarsintroduction topants. ofspeech;

| pCrimmarccommon errors

UnieZ | Listening:SKills: introductiofi to the Tinporfancéoflisténineskiils 6
Listéning Skills: tvpes oflistening-informational, ctitdcal; empatheticlistening i

| Listening Skillsxproblems oflistening o unfamiliadiatects

losies | Speaking SKills; aspects of pronimciation, introdiiction to vowels, cunsnnants; and

7 Ldiphthongs; .

Speakiig SKilis: ﬂ%nWInﬁéﬁﬁmwﬁﬁ'w}@ﬁﬂI‘t&*—fm‘z@éﬁiﬁﬁ?

' ‘*Iiead:ng‘s{ﬂlis*mmducﬁonw readmgfs‘kill“s typesoftexts—narpative, desciiptive, » 1

sy S L

pextrapolative, i

: ,Reading ‘Skills-essential skillsfot reading, coniprehension-decoding; ﬂuency,wgmabufmy, of
réaspningiand batkgmun&‘lmawledge i i

lonits zg;xggggln‘ﬂs mduc&omm wﬂungskﬁlsyco’ixesxan and:coherence;expansion ofgiven |4

ygg;g Skills-reorganizingjdiribled: senterfceg oA cnherentparagttaphx paragmgh

. .gf 3
Ct:mpesiﬁow mtraduction to Ietter wiriting, typbs of: }etters,. nntices# itom laln‘ts; f
appreciation, onveyingisyimpa '

1,0XEORD:PRACTIGE GRAMMARb; yOHN EASTWOOD; OXFORD UNIVERSITY PRESS

2. TEXT BOOK-OF ENGLISH PﬁawmcswnmnmbrsmnﬁmbyBMBRAM&N{;&N LaKsH

PFIBL«,‘ m}s '
GR , e

4, m*m ,‘n m GRAMMAI@, USAGE AND COMPOSITION by TOEKOO, ML AE. SUBMMAN;AM,E&
wﬁmmmﬁmamﬁmwmeﬁswm , R
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[Subject code-2508000704010002]

VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - IV
Subject | Startup and Innovation Management | Semester v
Credits | 4 Type Major
CC401
Program Specific Outcomes:
At the end of the course, students shall be able to...
PSO1 | understand the basics of setting up of small business
PSO2 | understand the various support mechanism available in the environment
PSO3 | understand the importance of innovation in start-ups
PSO4 | understand the role of technology transfer in growth of start-ups.
Course Content
Module | Content Weightage
I Location of an Enterprise and Steps for Starting a Small 35%
Enterprise
¢ Introduction, need for enterprise location
o Importance of enterprise location
® Factors affecting location of enterprise
e Selection of most economic site
e Selection of a small-scale enterprise
* Starting a small-scale enterprise, Objective, Infrastructure,
. Machinery, Raw Materials, Finance, Marketing, Incentives
II Selection of Types of Ownership Organisation and Incentives 35%

and Subsidies

Introduction to ownership organisation

Sole Proprietorship - Meaning, Merits & Limitations
Partnership Organisation - Meaning, basic features,
Advantages & disadvantage

Joint stock company - Meaning, Salient Features,
advantages & disadvantages

Cooperatives - Meaning, Advantages & disadvantages
Meaning of Incentives, Subsidy

Need for Incentives
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o Schemes of Incentives and Subsidies in operations (List)
e Advantages of Incentives and subsidies
e Problem of incentives and subsidies
III Innovations within Firms and Incubation 30%
¢ Introduction to Innovation Management
e Innovation-meaning, types of innovation
¢ Sources of Innovation
* Models of innovation, Innovation as a management process
e Managing innovation within firms
* Organizational characteristics that facilitate the innovation
process
» Organizational structures and innovation
¢ Role of individual in innovation process
¢ Public and Private Incubation
¢ History of business Incubators
Reference Books:

1. Narayana R., (2011), Entrepreneurship, Third Edition, Cengage Learning India Pvt. Ltd, New Delhi.

2. Paul T, (2010), Innovation Management and New Product Development, Fourth Edition, Pearson India
Education Services Pvt. Ltd.

3. Vasant Desai, The Dynamics of Entrepreneurial Development and Management Entrepreneur, Planning
for Future Sustainable Growth, Himalaya Publishing House

4. A Sahay, V Sharma, Entrepreneurship and New Venture Creation, Excel Books
5. Managing Innovation by Joe Tidd & John Bessant, Wiley Publication

6. Innovation & Entrepreneurship by Peter Drucker

For More Reading:

1. Shlomo M., Seshadri D V R, (2012), Innovation Management: Strategies, Concepts and Tools for
Growth and Profit, Sage Publication, New Delhi.

2. Allan A, (2003), Innovation Management: Strategies, Implementation and Profits, Oxford University
Press, New Delhi

3. Online resource for; Latest scheme of central Govt. -hitps:/msme.gov.in/all-schemes Latest Scheme of
State Govt. -https://ic.gujarat.gov.in/msme-small.aspx.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - IV
Subject | E-Marketing Semester v
Credits | 4 Type Major
CC402

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1

Apply digital marketing strategies such as lead generation, A/B testing, and landing

page optimization to enhance customer acquisition and conversion rates.

PSO2

Demonstrate conceptual and practical understanding of E-Marketing tools and
techniques, including email marketing, SEO, paid advertising, and content

marketing.

PSO3

Evaluate and implement effective online advertising and customer relationship
mechanisms using platforms like e-stores, social media, and direct response media

to build sustainable brand-customer relationships.

PSO4

Analyze and solve E-marketing problems using data-driven methods and digital
tools to make strategic marketing decisions in real-world business contexts.

Course Content

Module | Content Weightage
I Introduction to Lead Generation: 20%
e Understanding Lead Generation for Business, Why Lead

Generation is important, Understanding Landing Pages
Understanding Thank You Page, Landing Page vs. Website,
types of Landing Page.
I A/B Testing 20%
e What is A/B Testing, how to do A/B Testing, selecting
landing pages after A/B Testing, Converting leads into sales,
creating lead nurturing strategy, Understanding lead
funnel, Steps in lead nurturing
III E-Marketing: An Overview 20%
» Introduction, Objectives, Definition, History and, Features
of E-Marketing, Scope of E-Marketing, Benefits of E-
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Marketing, Problems in E-Marketing, E-marketing
Techniques, Internet Marketing, Digital Marketing and E-
marketing.

v Applications of E-Marketing 20%

e Introduction, Objectives, Online Advertising, Direct
Response Medium, Role of Distribution in E-Marketing,
Lead Generation Platform, Customer Service Mechanism,
Relationship Building Medium

v Types and Tools of E-Marketing 20%

e Iniroduction, E-Malls, E-Storefront, E- Marketplace, E-
Marketing Tools: Creating a Website, Social Media
Marketing, Pay- Per- Click Advertising, and Search Engine
Optimization or Paid Search Engine Listing Search Engine

e Marketing, Blogging and Classified Advertising

Reference Books:

1. Strauss, J., & Frost, R. (2014). E-Marketing (7ME). Upper Saddle River, NJ: Pearson Prentice
Hall. ISBN

2. Inbound Marketing: Attract, Engage, and Delight, by Brian Halligan and Dharmesh Shah.
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VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - IV
Subject | SEMRush Semester 1\Y
Credits | 4 Type Major
CC403

Program Specific Qutcomes:

At the end of the course, students shall be able to...

5 PSO1 | Understand the how well SEMRush does Keyword Search.

PSO2 | Design and Understand Keyword Strategy.

PSO3 | Manage SEO traffic.

PSO4 | Design links and backlinks.

Course Content
Module | Content Weightage
I Keyword Research 20%
e Keyword Research: Analyze Search Intent Instantly with
SEMRush
o Keyword Research- The Ultimate Keyword Research
Checklist

» SEMRush Keyword Difficulty: Now More Accurate Than
Any Other Tool-How to Use SEMRush for Keyword
a Research

II Keyword Ranking 20%

e Keyword Ranking: How to Track Your Keywords on
Google (with SEMRush)

e Search Engine Ranking: How to Use SEMRush to Track
Keywords and Positions

¢ How To Measure SEQ Share of Voice on SEMRush

e How To Use SEMRush Sensor To Get SERP Volatility
Insights

» How to Track SERP Rankings with the SEMRush Position

111 Link Building 20%

e LINK Building: How to Use Outreach for Link Building-
Ways to Make the Best of SEOQ Link Building with
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SEMRush-SEMRush Backlinks Update 2021: How We
Built a New Backlinks - Fastest Backlink Discovery Tool as
a SEMRush

v Local SEO 20%

e Social media and Local SEO: How to Use the Free
SEMRush social media Tool for Every Platform-Effective
Online Reputation Management: Reasons to Monitor
Mentions-How to Track SEO in Multiple Cities with
SEMRush-How to Improve Your Local SEO

Vv SEO Traffic 20%

e SEO Traffic Analysis and Competitor Research: How to
Target and Win SERP Features-How to Find Marketing
Insights Using Audience Overlap-Progress Report in Just 4
Steps: How -How to Analyze Competitor Website Traffic
with. Trends- Competitor Insights

Reference Books:

1.SEMrush for Advanced Digital Marketing Strategy by Justin Womack 2017, Publisher-Packt

2.SEMRush: A Guide to Complete SEO and PPC Dominance by Matthew Powell 2017
Publisher: Matthew Powell
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VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR OF BUSINESS ADMINISTRATION
(DIGITAL MARKETING)
Semester -1V

Subject | Banking and Financial Institutions Semester v
Credits |4 - Type Minor
CC404

Program Specific Qutcomes:

At the end of the course, students shall be able to...

PSO1

Demonstrate foundational knowledge of banking operations, including customer
relationships, lending principles, credit monitoring, and risk management practices
applicable in commercial banks.

PSO2

Analyze and interpret the technological advancements in banking, such as e-
banking, core banking solutions, alternate delivery channels, and digital fund
transfer mechanisms, including RTGS and NEFT.

PSO3

Apply knowledge of insurance services, including both life and general insurance, to
understand policy structures, regulatory frameworks (IRDA), and settlement
procedures,

PSO4

Evaluate various investment and financial services, including mutual funds, leasing,
and hire purchase, and understand their role in financial planning and the broader
financial services industry.

Course Content

Module

Content Weightage

I

Introduction to Banking 25%

Basics of Banking: Basic Concepts in Banking,
Banker-Customer Relationships,

Know Your Customer Guidelines,

Negotiable instruments,

Bankers’ Duties and Responsibilities,

Types of Customers & Various Types of Accounts,
Deposit Products,

Services Rendered by Banks,

Principles of Lending,

Approach to Lending & Steps in Lending,

Credit Management & Credit Monitoring,
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» Recovery & Modes of Recovery and Management of Non-
Performing Assets,
s Basics of Risk Management in Banks.
I E-Banking 25%
¢ FElectronic Banking
¢ Current Trends and Role of information & Communication
Technology in Banking
» Core Banking Solutions vis-a-vis Traditional Banking
e Banking Technology
» Altemate Delivery Channels: ATMs, Credit/Debit
Cards/Mobile Banking / Internet Banking etc.
e Elecironic Funds Transfers, Real Time Gross Settlements
(RTGS) & National ‘Electronic Funds Transfer (NEFT)
e IT Security in Banks
I Insurance Services and Institutions 25%
e Insurance: Meaning - Nature and Importance, Insurance
Regulation: IRDA Regulations - Insurance Contract - Agent
Normis.
o Life Insurance: Life Insurance - Definitions of Life
Insurance, Advantages of Life Insurance, Essential Features
of Life Insurance, Brief Introduction of Whole life policy
and endowment policy, procedure for the settlement of
claims, nomination and assignment, annuity, Mediclaim
policy.
* (eneral Insurance: Concepts of Marine Insurance - Fire
Insurance - Automobile Insurance - Home Insurance -
Medical Insurance - Social Security Insurance.
v Mutual Funds and Other Services 25%
e Mutual Funds: Introduction, Types of mutual funds,
Organization of mutual funds, Regulation of Mutual Funds:
Brief introduction to SEBI guidelines
¢ Leasing and Hire Purchase: concepts of leasing, types of
leasing - financial & operating lease, direct lease, and sales
& lease back, single investor lease and leveraged lease,
Domestic lease, and International Lease. Hire Purchase:
Concept, Difference between leasing and hire purchase.
Reference Books:

1. Bhattacharya, H., Banking Strategy, Credit Appraisal and Lending Decisions, 2nd Edition, Oxford
University Press,2011.

2. Heffernan, S., Modern Banking, John Wiley and Sons,2005.

3. Imam, A, Principles and Practice of Life Insurance in India, Anmol Publisher,2011.




4. Indian Institute of Banking and Finance, Principles and Practices of Banking, 2nd Edition, Macmillan
India Ltd.,2012.

5. Maheshwari, S. N. and Maheshwari, S.K., Banking Law and Practice, Kalyani Publishers, 2005.

6. Mittal, R.K, Saini, A.K. and Dhingra, S., Emerging Trends in the Banking Sector, Macmillan
Publishers India,2008.

7. Muraleedharan, Modern Banking: Theory and Practice, PHI Learning,2009.

8. Rose P. and Hudgins, S., Bank Management and Financial Services, 7th Edition, Tata McGraw-
Hill,2010.

9. Suresh, P. and Paul, J., Management of Banking and Financial Services, 2nd Edition, Pearson,2010.

10. Tripathy, M., Mishra, S. and Mishra, K.C., General Insurance Business Operations and Decision
Making, Cengage Learning,2009.

11. Varshney, P.N., Banking Law and Practice, Sultan Chand and Sons,2009.
12. Insurance Principies and Practice, by R.S. Sharma
13. Insurance Principles, Practice and Registration, by M.K. Ghosh & A. N, Agrawal

14. Indian Mutual Funds Handbook 5th Edition: A Guide for Industry Professionals and Intelligent
Investors by Sundar Sankaran (Author),2018

15. For Hire, Purchase and Venture Capital: M Y Khan: Financial Services (TMH)

o
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
VAC : SEM -4 (Indian Economics and Business Model-IT)
AY 2025-26 VAC40!

Course Content:

Unit1z His:uryn%Se:mﬁai Contribution in Indiai (Eresent Vs Past)
Agticultare: Aneigit India,

Wamlicturing: Anclent India,

Education indndia,

anmcssinlndm,

GInhaLPnsi‘ﬁnnznﬂnﬂm

Unit2 { Tadina BusinessModel : bised on 10-points Formuls
FanillyBase,

ngh Lewal: of Savings,

Self-Employmient,

Highly Entrepreneusin! Nature,

Non»camcmte Sextoras: {he Careofthe Feonoumy,
Community Orféntation and Higher, Somali’,?upnﬂ,
Pmtﬁnﬂéﬁk:lnhcnshtpm ‘Econoniic Affhits,
A‘Snmetydme;i ennunm

Bziv:nn bstﬁoms antd Valies,

ij’ect*ﬁepart qumat

Suggested Readings:

sriagasabiapathis "Indian Madels of Econainy, Busiiéssand Mandopmeint”, Third Editien, Préntice
Hﬂlhﬂmmﬂmﬁﬂm

* Lotusand Stones;, Grada Prakashant {31 Qictober 2020} {Giruil Prakashan Byt Bid,
* Dhiivedi DN, Essentials'of Busingss Beaiomics, VikssPublicaiions, Latest Edition:
* Indin Unitic by Prof. R Vaityanathan, Westioiid 1id. Publicatfon’

* Eeonomic:Sutras by Prof; Satish ¥: Deodhar, {INA Bodks serics

* Black:Money Tax Heaven by R Vaidyanathan, Westhmd lid, Pablieation.
Web Resodrisss

* GogwamT Anandiiit, Econoiie Moaeling, Analysis dnd Policy for Sustaitiability, TGY Global, Latest
Editfon.

* Ganguly Anirban, Redefinin Gmmgyublmh&dbg?mbﬁat?mhshm, Latest Edhion.
* ViidyanathanR., India Unincorporated, JCEATBooks, Eatest Editin.
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Veer Narmad South Gujarat University
Bachelor of Business Adminisfration Semester4

Course Title'
P

-

Course Gutcomes:

Cot: Reaﬂ and understand longer pieces.of discoursé independently
02 Readand compare twotextsfor evaluatingithen

C@R‘ Sunmxarlse a mxbfatth@h&néﬁtcfpeem orallyorinweitng
€04 Writezreview ofatext read foracadenuapnrpcss orpleasure.
£05: Undérstand the: ‘purposeand process of mmmﬁmeatiotx

Ry

W‘*i - ent And oL Varyin -5
- Diﬁ‘emntsmtﬂgies:hf comprenension:
Readzﬁg and&“ntegpreﬂngncn—linguisﬁctext
{ e !&na}ysingampiafnnmessayorarepurt _ B
| Editingthiedrafts drvived atand preparing thefinal diaft
- “iiRe-grafta piece-of taxtwith.a diffetentperspective (Mampu?aﬁan exereise)
: {iSummariseapicce:af prose.orpoetny '
Uil Using phidses) idfoms and punciuation appropriately. &
. Introduetion tocommunication —principles ahd process
' Typés of communication ~vetbal andnon-verbal
Uit |Tdentifyingand. overcoming problems of communication | &
-Commuiicativeicompetence’ |
{f€rosscultural communication

11. ‘Bailey;, 5tep‘ﬁen {28[33) Academic Wriﬁng,Lanﬁomnﬁ Nestrk,\Rouﬁedg,&
2. Departmentiof English; Delhi University (2006). Elugies ¢y'in English Pare il New Delhi, 0UR
3. Greligy FE981).Déw .ppingl’feadfgg;ﬁcﬂls &Pracnca}, Guide'to Reading Skills; New York, Up
4., ‘Hedge, T. {2 I05]. Wmmrg London, OUE. T ‘
-5l Kuimdr, S Pushipladta (2015). Comminleation; Skiﬁs  NewDelli, OUP
‘% Lazar,G:(2010). theramreandl,anguage?ﬂaching Cambridge, CUP

Nm;tail {‘.‘.(19%] Teachingﬂeaamg Skillsina Fm-eign Language. London, Macniillan



acer
Typewritten text
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